
 Students will be introduced 
to the basics of economics 
including:  Supply and 
demand, cost of production, 
microeconomics and 
macroeconomics, benefits of 
free enterprise, and the 
global economy.  This course 
also offers a survey of retail 
marketing for the purpose of 
exposing students to small 
and large companies and 
how they compete in the 
business world. 


